Modelling food and beverages purchase process
Combining sensory science and advanced discrete choice in a wine case study.
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Presentation outline

Purchase process of food and beverages
Experimental design
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Stage 1Choice on shelf
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We measure appearance using a ranking
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Stage 28Blind tasting

We measure sensory liking using an overall liking Likert scale
We also collect a set of consumer-determined adjectives for each wine
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Stage 3Repurchase

We measure intention to buy using actual purchase decisions
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